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Business Climate and Economic Outlook

“We are fortunate to be part 
of an economic region diversi-
fied by industry, tourism, 
recreation, and the military. 
Because of our economic 
diversity and despite the eco-
nomic challenges still facing 
us, we have the potential to 
make a swift and complete 
recovery, largely due to the 
strength of our business com-
munity, the dedication of our 
leaders, and the quality of life 
this region can be justly proud 
of. We should focus our atten-
tion on relieving the business 
community of some of the 
burdens indicated in the sur-
vey results, as doing so will 
lead to a positive economic 
future for the entire region.”

Tony A. Sheridan
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Business Challenges, Credit Conditions

“Despite the challenging 
times businesses across 
Connecticut and the United 
States have endured recently, 
the economy of eastern 
Connecticut has a number 
of attributes that will assist 
in our collective recovery in 
the months to come. CBIA’s 
Survey of Eastern Connecticut 
Businesses provides a num-
ber of proposals to assist with 
economic development that 
should be strongly considered 
by policymakers and public 
officials in 2010.”

Richard M. Barry

Expectations for eastern Connecticut 
economy in 2010

Improve 
considerably

5%

38%

30%

Improve 
somewhat

Remain 
the same

Weaken 
somewhat

22%

5%

Weaken 
considerably
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Areas where businesses have 
cut back because of recession

33%

Energy
consumption

42%

Benefi ts (com-
pensation/
health care)

Workforce

45%

Transportation

13%

“CBIA’s biennial Survey of 
Eastern Connecticut Businesses 
once again provides a compre-
hensive and irreplaceable tool for 
area businesses. Two key find-
ings jump off the pages, in partic-
ular when viewed in conjunction 
with each other. First, the cost of 
doing business, while not unique 
to southeastern Connecticut, con-
tinues its dramatic rise as the 
area’s leading challenge (72%). 
Second, nearly two-thirds of 
respondents claim the state leg-
islature has a negative impact 
on their ability to operate a suc-
cessful business. The connec-
tion between the two findings is 
telling: eastern Connecticut busi-
nesses feel a true disconnect 
with Hartford as they expect to 
pay more and receive less.”

Christopher Rixon
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“The survey findings clearly 
state what we already knew: 
we will continue to face chal-
lenging times in the next year. 
It is not business as usual, 
and we must remember there 
are opportunities all around 
us. We have to be open to 
change, open to collaboration 
and open to new ideas.”

Tricia Cunningham

Top industry for future economic 
success in eastern Connecticut

Technology

23%
20% 19%

Defense/
military

Hospitality/
tourism

Research & 
development—
pharmaceutical

16% 14%

Manufac-
turing
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Regional Assets and Priorities

Role of tourism in eastern 
Connecticut’s economy

Very
signifi cant

42% 41%

12%

Somewhat 
signifi cant

Same
as other 

industries

Somewhat 
insignifi cant

3% 2%

Very
insignifi cant

Very/
somewhat
important

38%

Relatively
unimportant/
unimportant

34%

Neutral

28%
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Transportation and Energy 
Infrastructure

Roads

60%

28% 26%

Rail Connections 
within and 
between 
localities

Connections 
from hubs 
to localities

24%

15%
12%

Air Sea

Which of the following modes of 
transportation, if enhanced, would 
help your business operate more 
effectively in the region?
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“Eastern Connecticut is fortu-
nate to have a higher propor-
tion of young residents aged 
20-34 than the rest of the 
state. During this period of 
economic uncertainty, the 
ability to attract and engage 
young talent is critical as the 
region looks to define itself as 
a hub for technology-based 
innovation. Area leaders can 
capitalize on this youthful 
demographic by selling the 
area’s cultural and recreation-
al assets, its ‘wired’ infra-
structure, and its relatively 
easy access to major metro 
areas such as New York and 
Boston, without the associat-
ed costs and logistic hassles 
of those cities.”

Douglas G. Fisher

Workforce

Social networking a 
benefit to business?

YES

49% NO

36%

UNSURE

15%
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The Role of Government

“Despite the diversity of 
business and industry found 
in eastern Connecticut, the 
survey findings depict an 
economic downturn that has 
had a direct negative impact 
on the region’s ability to grow. 
The uncertainty being dis-
played in the national and 
state economy coupled with 
a tight lending climate has 
left many businesses in the 
region hesitant to make 
investments in either work-
force or infrastructure. With no 
clear consensus on economic 
recovery, eastern Connecticut 
businesses will remain cau-
tious as we enter 2010.”

Jason J. Giulietti

Ways the state government can 
enhance the tourism industry

Reduce 
cost of
doing 

business

58%

49% 47%

Improve 
transportation 
infrastructure

Enhance 
marketing 
of region 
to other 
states

Provide tax 
incentives/

credits

26%
21%

Increase 
assistance 
(monetary 

and other) for 
development 
of attractions
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Conclusion
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Demographics

Methodology

ABOUT THE
SURVEY

25%
PROFESSIONAL SERVICES

16%
INSURANCE/FINANCE

12%
MANUFACTURING

11%
RETAIL

9%

6%SOCIAL
SERVICES

TECHNOLOGY

6%

5%

HOSPITALITY/
TOURISM

CONSTRUCTION
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ABOUT
CBIA

Connecticut Business 
& Industry Association

Visit cbia.com.
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Citizens Bank

Visit citizensbank.com.

SURVEY
SPONSOR
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Chamber of Commerce of 
Eastern Connecticut

SURVEY
PARTNERS
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Visit chamberect.com.

Greater Mystic Chamber 
of Commerce

Visit mysticchamber.org.

SURVEY
PARTNERS



1-800-922-9999
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350 Church St. • Hartford, CT 06103-1126 • 860-244-1900
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